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Job Description

	Job Title:
	Events Manager
	Location:
	Birmingham (Hybrid)

	Reports To:
	Marketing Director
	Department:
	Marketing

	Division:
	Group/Shared Service

	Benefits:
	23 days annual leave (increases by one day for each full calendar year employed, up to a maximum of five days), an extra day off for your birthday, Holiday Buy Scheme, Pension Scheme, Death in Service Cover, Bonus Scheme, Employee Assistance Programme, Values Champion of the Quarter and Year Awards, Colleague Incentives, Cycle to Work Scheme, Specsavers Eye Tests, Colleague Discounts, Enhanced Maternity and Paternity Pay, Active Social Calendar, Learning and Development Opportunities.



	Company Information

	There’s nothing really unique about the tech we all use. What makes Intercity special is our people. Our vision is to be the best technology partner to work for and with, our 3 Star Best Companies and Investors in People Gold award shows we’re a world-class employer. Running on People Power, Intercity had a record year of growth in 2022, a trajectory that is at the heart of our mission to enable our customers to Do More. With over 35 years of experience in delivering and launching technology solutions across Cloud, Cyber Security, Managed IT, and Communications, our teams are constantly refining how our customers work together, securely, and from anywhere.

We are highly commended by Comms Business for their ‘Workplace Award’, as well as the UK IT Awards for the ‘Best Place to Work in IT’. Additionally, our Platinum Eco Vadis rating puts us in the Top 1% of companies for sustainability and giving back to the community. And to back up our customer-first approach, our Customer Experience & Customer Service teams deliver and industry-leading +85 Net Promoter Score, which means they’re truly feeling the love!


	Job Overview

	
We’re looking for an Events Manager who can take full ownership of our events strategy and delivery. The successful candidate needs to build demand and excitement around every event, from concept to execution. Your mission? Make every invite impossible to resist, delivering experiences they won’t find anywhere else. Imagine giving people access to exclusive venues not-open to the public, bringing in electrifying guest speakers, and hosting fireside chats that truly bring the heat. Your events will be more than just gatherings—they’ll be unforgettable experiences, creating buzz and driving engagement for Intercity.

You’ll work closely with the Marketing Manager and Content & Comms Manager to bring our internal and external events to life. From lead generation and brand-building events to internal communications and VIP hospitality, you’ll be instrumental in shaping experiences that matter. 

This role is all about executing world-class events that align with our campaign schedule and business objectives. 


	Key Responsibilities

	· Own the Events Strategy: Shape and execute our internal and external events calendar, ensuring every event delivers on its objective.
· Collaborate Across Teams: Work closely with the Marketing Manager, Content & Comms Manager, and campaign specialists to deliver events that support lead-gen, brand awareness, and internal comms.
· Lead Event Delivery: Manage end-to-end event logistics, from planning to execution, covering everything from customer/prospect events to charity golf days and tech roadshows.
· Vendor/Partner Coordination: Liaise with external vendors, partners, and venues, ensuring everything runs smoothly, on time, and on budget
· Innovate and Improve: Bring fresh ideas to the table to enhance event experiences and drive better engagement, lead generation, and brand presence.

Types of Events You’ll Manage:
· Internal examples: Kick-off events, all-hands meetings, SLT briefings, and internal communications.
· External examples: Brand launches, product launches, lead-gen events, expos, tech roadshow, partner events, webinars, hospitality. Sponsorship examples: Birmingham Tech Week, National Chamber of Commerce, and charity events.


	Due to changing customer demands; duties and responsibilities are likely to vary from time to time and Intercity therefore reserves the right to amend job descriptions to reflect changing requirements.



	Person Specification

	Education and Qualifications
	· Ideally educated to degree level (or equivalent experience/in work qualifications through CPD) and/or a marketing qualification (e.g., CIM).

	Experience and Knowledge
	· 5+ years of events management experience, ideally in a B2B setting.
· A background in the technology sector would be a bonus.
· Experience in delivering large-scale events, from corporate roadshows to hospitality and networking events.
· Strong organisational skills and the ability to manage multiple and concurrent events across all stages.
· Ability to work with stakeholders across departments to ensure smooth event execution.

	Competencies and Skills
	· Creative Mindset, Commercial Focus: You’ll distil complex, technical campaigns and concepts into engaging and desirable events. Create a demand for attendance. 
· ROI: You’ll align our events with business goals to ensure maximum return on investment.
· Customer-Centric: You understand what makes our customers tick and create events that resonate.
· Creativity and Innovation: You’ll constantly find new ways to make our events stand out.
· Collaborative Spirit: Working across departments and teams, you’ll foster strong relationships to deliver event excellence.
· Contact Management: Proficient in using CRM systems to manage event leads, track engagement, maintain accurate contact databases, segment audiences for targeted communications, and integrate data to optimise event strategies and enhance the customer journey.
· Attention to Detail: Nothing escapes your notice – from logistics to execution, you ensure everything is flawless.
· Brand Awareness: You know how to protect and promote our brand and make strategic decisions that move the needle.
· Hands-on Attitude: You’re not afraid to roll up your sleeves and make things happen.
· Project Pro: Your project management skills keep events on track and to a high standard.
· Storyteller: Excellent verbal, written, and presentation skills to bring our brand and events to life.
· Empathetic: You connect with customers and colleagues on an emotional level and understand their needs.
· Strategic Thinker: You combine creative flair with business acumen to deliver exceptional event strategies.


	Intercity’s Values
	· We care
· We think secure
· We make it happen
· We never stand still
· We enjoy what we do

	Other Requirements
	· The right to work in the UK
· Employment is subject to satisfactory vetting and references
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